PRESS RELEASE

LADDERS & TRAMPOLINES
Anecdotes & Observations From A Contemporary Young African Marketer
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‘ … a hopeful and insightful message for a new Africa by one of its brightest lights.’
- THEBE IKALAFENG, Brand Africa and Brand Leadership

Do we, as Africans, know what it will take to make Africa great?

Dynamic young business marketer and strategist Musa Kalenga
introduces us to Ladders & Trampolines, his model for how to be
effective in the competitive arena of contemporary marketing.

The concept of a Ladder Mentality versus a Trampoline Mentality is a
simple one. The step-by-step Ladder approach leads to incremental
growth, which may be somewhat slow. However, the Trampoline
approach, while using the same energy as climbing a ladder, produces
exponential results.

The world has changed and marketing as a discipline has evolved; to get the full value of today’s ecosystem you have to
seek out the trampolines. Trampoline thinking has been made possible by technology, access to information, and the
globalisation of our society.

But Musa’s model is not applicable in business contexts only: for many young people it will be a powerful tool to help
frame success, set more ambitious goals and dream beyond social and mental constraints. As both a change agent in his
industry and in the digital arena, for the first time, Musa candidly shares his experiences in both the business world and in
his personal life, in the process imparting knowledge that is both practical and insightful.

Himself the embodiment of a new breed of African youth who are not waiting for Africa to deliver but are actively shaping
the future they want, he extends a challenge to others to take up the mantle and become leaders who can turn any
scenario into a trampoline opportunity.

Ladders & Trampolines is an honest account of experiences that encourages thinking big, dreaming broad and having
exponential impact.

Explore, embrace and hunt for those trampolines!
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MUSA KALENGA is a change agent for the marketing landscape within subSaharan Africa.
In 2012, he was voted one of the Top 200 Young South Africans by the Mail &
Guardian newspaper. Between 2003 and 2011, Musa was hailed as a marketing
fundi by Sunday World newspaper and has received much acclaim for his work,
including an unprecedented three nominations for the prestigious Black Business
Quarterly Awards in 2008.
An avid supporter of the digital age, he has a vibrant online presence. However,
Musa’s enthusiasm for the African continent and for marketing makes him a
charismatic public speaker. He’s a natural leader who prides himself on being the
purveyor of strategy and the custodian of human interest. It is his belief that through unbridled thought and the use of
technology young people in Africa will be able to create viable, affordable, sustainable solutions that solve crucial problems
in our society.
Musa is a seasoned communicator who strives to inspire young fellow Africans through his talks – ‘The intersection of
humanity and technology’ and ‘The ability to act like a human and think like a brand’. His writings explore various genres,
include marketing, digital media and technology, family and human interest. While he writes broadly, his passion for
communication finds its finest expression in topics surrounding youth development and Africa’s advancement.
Musa’s professional business experience spans more than twelve years, and includes building his first company from zero
to R6,5 million in turnover by the age of 26. He has an astounding breadth of industry reach from working with foreign
governments and multinational companies to create innovative digital monitoring products in both the FMCG and banking
industries. He takes pride in refining his academic prowess, holding a Bachelor of Commerce from the University of the
Witwatersrand, a Chartered Marketer (SA) designation from Wits Business School and, most recently, a GIBS MBA in March
2015, graduating as top student in Sustainability and Future Fit Business.
Musa also holds and has held various industry respected accolades. He was the first chairman of the inaugural youth
advertising board of South Africa, has served on the Global Shapers in Johannesburg for the World Economic Forum and is
currently head of the brand portfolio of the Interactive Advertising Bureau South Africa.
Musa is an exceptional all-rounder who utilises his academic abilities and effective vocational training in a creative and
innovative manner to ensure not only his own success, but the success of the next generation within a more digitised,
connected world.
Musa is the former Head of Digital Marketing for Nedbank and former Client Partner for Facebook Africa. Currently he is
the Founder and CEO of Bridge Labs and Clock Education, which is an ad tech platform. His passion is changing the
communities we live in, African emerging markets and inspiring the youth through technology.
To request an interview with Musa Kalenga please contact Mash on mashkalenga@gmail.com or 073 340 1729.
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